
Among our area’s numer-
ous proposals for subdivi-
sions and retail stores is a
plan for a 102,000-square-
foot Home Depot in
Jackson. This would be in
addition to the 133,000-
square-foot Lowe’s soon to
open in Martell.

This store is intended to
go into the valley adjacent to
the Highway 49 grade into
town – between the motel
and the historic Kennedy
Mine area.

Like most growth issues
concerning, this one should
stir up some controversy. To
be sure, there will be some
folks who think a new
Depot would be just fine.

However a critical assess-
ment of several important
issues must be taken before
this project is approved. The
first is the aesthetic appro-
priateness of a big box store
located in this unique, scenic
valley.

Not only would it be
unsuitable so close to a his-
toric mine site, but it would
completely detract from the
views in all directions.

This includes the homes
in the hills above Jackson,
the folks along North Main
Street and for everyone who
comes in and out of Jackson.
It would be a visual blight
and a more inappropriate
location for a big box store
could hardly be imagined.

Second is the negative
traffic impact on the steep
grade of an already nearly
maxed-out highway. Anyone
who drives Highway 49
knows how bad it can be at
times.

Imagine then, adding the
entrance to this store along

this route – and on a steep
grade yet. It would be specu-
lation at this point to say
there would be other retail
growth here, but it’s a likely
scenario in order to spread
out the costs of developing
this area.

Since the Jackson
Planning Commission has
already denied Depot’s
request for access to their
proposed location by way of
North Main Street, it leaves
few other options.

The third problem is the
negative impact to the busi-
ness balance in our commu-
nity. To put this issue in per-
spective, the average Depot
and Lowe’s stores each does
about $42 million a year in
sales. Neither the present
nor the short-term future
shows anything like these
numbers available for these
two big boxes (nor should
we hope that this much
growth would ever happen
here).

This means that these two
stores intend to capture
more of the home improve-
ment spending dollars than
are even available in our area,
leaving little for other com-
peting businesses.

What might be surprising
to some is the wide diversity
of businesses that would be
affected – more than just the
obvious competitors, the
hardware stores or building
material operations.

These big boxes also
adversely affect appliance
stores, carpet and flooring
companies, paint stores,
nurseries, plumbing and
electrical wholesalers, cabi-
net shops, window covering
shops, rental yards, power

equipment retailers, tile
stores and even the small
contractor or handyman,
since they offer their own in-
store installers.

A healthy and vibrant
business mix offers variety
and choice to a community.
Too many big boxes selling
the same things simply make
it too difficult for the local
competition to survive. In
the long run this will actually
reduce competition and
choices for the consumer.

Many locals drive to the
Valley to shop at Lowe’s and
Depot. It could be argued
that the new Lowe’s will
keep these folks from leav-
ing the area to shop, thus
perhaps mitigating some of
the impact on local business.
No matter what though, the
track record of a big box
operation like this in a small
community typically causes a
20-70 percent sales drop to
local competing businesses.

Should Depot be allowed
to open, it would clearly be
too much, too soon for
many of the local businesses.

For what it’s worth,
Lowe’s got here first and
Depot needs to accept it.
There isn’t room for the two
of them.

These two huge corpora-
tions see our area as merely a
retail battleground with no
regard for the consequences.

This is not the kind of
reasonable, rational growth
that Amador County should
encourage.

It builds in a climate of
city-vs-county vying for sales
tax dollars in an unhealthy,
competitive manner.

Jackson is going to lose
Safeway and Prospect

Motors to Martell.
If the City Council finds a

need to even consider a big
box such as Depot to offset
these tax losses, this points
to the core of the growth
problem. It is time for our
local officials to sit down in a
logical and thoughtful man-
ner to deal with this issue.

Other communities  have
addressed this problem with
initiatives that share sales tax
revenues among the cities
and the county.

This could and should be
Amador County’s solution
too.

We implore the City of
Jackson to “just say no” to
Home Depot, no matter
where it intends to locate
within the city. We implore
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Hometown Forum

Letters welcomed

West Point News
and Upcountry News
welcome letters on any
subject as long as they
are tasteful and respon-
sible and are signed with
the full name of the
writer (who should
include a phone number
and address for verifica-
tion).

Letters should not
exceed 275 words.
Please no business
endorsements, commer-
cials or poetry. 

Send letters to P.O.
Box 447 West Point,
CA 95255 or email to:
westpointnews@vol-
cano.net.
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Guest Opinion

Business owner wary of super store

Turn to BIG, page 16.

Don’t be afraid – we’re really quite friendly here
There are so many folks

coming into Calaveras
County from more urban
settings than ours, I thought
it might be of some help to
share a list of the top 10
things not to do when they
first get here. To wit:

Don’t be surprised if
strangers wave as you go by.
They’re not trying to car-jack
you. They’re just being
friendly.

Don’t light up that burn
pile on a hot, windy August
afternoon. It’s considered
rude to burn down the
neighborhood.

Don’t let your Chihuahua
out for a romp in and open
field, especially when large
birds of prey are circling
overhead.

Don’t assume the first
deer crossing the road in
front of you is the last,
unless you need a new radia-

tor and front end anyway.
Don’t tell anyone, “this is

how we did things in the val-
ley.” It would be better to
just go back there.

Don’t honk the car horn
unless you’re using it to greet
folks.

Don’t fail to allow extra
time for socializing when
you take your trash to the
transfer station (but try not
to back up the flow of traffic
too much).

Don’t assume that non-
operational vehicle isn’t
someone’s primary means of
transportation or domicile or

both. Think of this before
you call code compliance to
have it hauled.

Don’t forget to take your
half out of the middle of
the road. Those center lines
are pretty important to
observe, especially around
blind curves with a loaded
logging truck coming from
the opposite direction.

Don’t try to capture that
stray emu by yourself or
without protective equip-
ment (talk to the animal con-

trol crew that returned to
base battered and bruised
without the bird).

Finally, welcome to one
of the greatest places on
Earth. Respect it, treasure it,
enjoy it and revel in it.

The rewards are nearly
infinite if we sustain what’s
special about this place.

A few good manners and
some common courtesies
will go a long way toward
your successful entry into
country life.

Keeping
in Touch

By STEVE
WILENSKY

District 2 Supervisor

Fresh produce vouchers
impress federal government

Dads get a preview of what’s to come
By mid-February, a list of

newly proposed regulations
for the WIC food package,
to include fruits and vegeta-
bles, will be released to the
public and determined by
community feedback this
spring

Completely funded by

First 5 Calaveras, the local
program served more than
120 families last year.

Vouchers are distributed
through the Human
Resource Council’s home
visitation program and WIC
to ensure all Calaveras
County parents with chil-
dren ages 0 to 5 receive
them.

Continued from page 5.

The program is made
possible through a grant for
training materials from First
5 of Amador County.

Topics will include team-
work, balancing career and
family and safety for families
with small children.

Boot Camp for New
Dads is part of the
Preparing for Childbirth
Series, but may also be taken
separately.

The 2006 schedule for the
Boot Camp for New Dads
class and the Childbirth
Education Series are as fol-
lows:

Childbirth
Education Classes

All classes 6:30-8:30 p.m.
Wednesdays, Feb 15-Mar 29
Mondays, Apr 3-May 15
Wednesdays, May 17-June 28
Mondays, July 10-Aug 21
Wednesdays, Aug 23-Oct 4

Mondays, Oct 2-Nov 13
Wednesdays, Nov 1-Dec 13 

Boot Camp 
for New Dads

Feb 13, Mar 15, May 1,
June 14, Aug 7, Sept 20, Oct
30 or Nov 29, from 6:30-
8:30 p.m.

To register for any of the
classes, call Sutter Amador
Hospital’s Family Birth
Center at 223-7460.

Continued from page 5. 

Office will be
home to CHIPS

assistance), mental health,
senior services and proba-
tion. “It just makes sense
bring services to the com-
munity rather than requiring
people to travel to San
Andreas for them,” said
Calaveras County District 2
Supervisor Steve Wilensky.

“A large percentage of
San Andreas agency
appointments that result in
‘no-shows’ come from the
West Point and Wilseyville
areas,” making distance and
transportation problems an
issue, he said.

The office is next to the
West Point Library.

Continued from page 11.

Cards and Gifts
Available

M-F 9am -6pm
Sat. 9am - 4 pm
Closed Sunday

Kelly’s Drug Store
64 E. St. Charles Street

P.O. Box 606
San Andreas, CA 95249

Ray Guidi, R.Ph. Phone 209-754-3595

Dry Cleaning • Leather • Laundry • Alterations
Wedding Gowns • Pickup & Delivery

Family Owned
and Operated Since 1936

209-223-1002
John & Tami Trevaskis

www.jacksoncleaners.com

111 Historic Main St., Jackson
Mon.–Fri. 8:30 a.m.–5:30 p.m.; Saturday, 9:00 a.m.–1:00 p.m.

Bookkeeping - Electronic Filing
Income Tax Returns - Payroll

Since 1976

ENROLLED

AGENTS

M&M TAX & BOOKKEEPING SERVICE
18839 Ridge Road • Pine Grove

296-77500 • tax-mman@volcano.net

WE FIX “BAD” WATER

209-257-0300   888-234-3847

SALES • SERVICE • RENTALS
Water Filtration Specialists
Iron • Rotten Egg Odor • Acidic Water

Locally owned and operated since 1985
www.clearwatersys.com

License #497691  Jackson


